	Program Learning Goal: Our students will acquire advanced management knowledge and apply it to practice.

	Program Learning Objective: Our students will understand key subjects in Marketing.

	Course: 
	Student Name and Number: 

	Course Instructor: 
	Rubric Score: 

	Assessment Item and Explanation: Each student was asked to take an exam or a quiz.


MS in IBM -LG1-LO1: Marketing subjects
	Criteria



Standards
	Not Yet Competent (1)
	Competent (2)
	Exemplary (3)

	Understanding the essentials of the Marketing management theories
	Less than 60% of the content on the essentials of the marketing management theories were correctly answered.
	60-80% of the content on the essentials of the marketing management theories were correctly answered.
	More than 80% of the content on the essentials of the marketing management theories were correctly answered.

	Understanding the limitation of the Marketing management theories
	Less than 60% of the content on the limitation of the marketing management theories were correctly answered.
	60-80% of the content on the limitation of the marketing management theories were correctly answered.
	More than 80% of the content on the limitation of the marketing management theories were correctly answered.

	Understanding the application of the Marketing management theories
	Less than 60% of the content on the application of the marketing management theories were correctly answered.
	60-80% of the content on the application of the marketing management theories were correctly answered.
	More than 80% of the content on the application of the marketing management theories were correctly answered.


Acceptable Performance: 75% of the students had a mean score ≧ 2.
Assessed Student Body: All students in the class were assessed.
