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MBA 2019 Fall - 2020 Spring Curriculunm
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R/E Course Credit|Year| Fall |Spring| Fall | Spring Remark
‘& 7% % Economics 0 1st
4 i Prerequisite | ¢ ++ % ° Accounting ® 0 1st
a3t 82 Statistics 2 0 | st
% iz Required | & ¥ 5 ¢ (1) Contemporary Business(1) 3 st
% iz Required |~ #cdp & * £ € 5 7 7% Big Data Application and Electronic Commerce 3 1st
% % Required | & ¥ i 72 Business Ethics 3 1st
% iz Required | & ¥ 5 ¢ (2) Contemporary Business(2) 3 st 3
% i Required | i % ¢ 72 Strategic Management 3 st 3
& 13 Required | % i % #7 34 Business Case Study 2 1st 2
% Required | & ¥ § 7% % 48#7 31 Business Simulation 3 1st 3
£ %% 12 Elective| & ¥ 57 7% #t4t The Apprentice 3 1st
£ ¥3% 12 Elective| i % B ¥ 17 i %4 £ CRM and Business Intelligence 3 1st
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% #£3F 3 Elective| #i i 7 4 Digital Marketing 3 | 1st| 3 The credits will not be counted
towards the graduation
requirements if already taken
Internet Marketing.
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£ %% 3 Elective| & ¥ 4 472 2 7 =i Business Analysis and Valuation 3 1st 3 The credits will not be counted
towards the graduation
requirements if already taken
Financial Statement Analysis.
% ¥:F 3 Elective| K 2 4 4 7 /R ¥ 7 Strategic Human Resource Management 3 st 3
% #:F i3 Elective|* 4+ ¥ 7= Technology Management 3 st 3
£ ¥ 3 Elective| #ici=p¥ i 2 549 5 ¥ Branding Management in the Digital Age 3 2nd 3
£ ¥:5 i Elective| £]77¢ £] ¥ ¥ 32 Management of Innovation and Entrepreneurship 3 st 3
% 3% 12 Elective| 37 & 5% 3+ 2 B % Innovative Product Design and Development 3 1st 3
% %% 13 Elective|#7% ¥ ¥ ¥ ¢ % 3 New Healthcare Ventures and Market 3 |2nd 3
¥ ¥:% 3 Elective| ~ % ¥ 2§ 7##7 34 Seminar on FPG Management Practice 1 st 1
- 4% i3 Elective| ¢ 32 7% Managerial Economics 3 1st
- 4% 2 Elective| = 4 ¢ 3+ Cost Accounting 3 1st
- 4xiE 12 Elective| i * %u3* Applied Statistics 3 st 3
— 4xi% i3 Elective| # }t?;ééfg Supply Chain Management 3 st 3
- 4.:% 8 Elective| = % {7 % Organizational Behavior 3 2nd 3
- 4% 8 Elective| % % ¥ 7= Project Management 3 1st 3
- 4% 8 Elective| # 32 ¢ 3+ Managerial Accounting 3 st 3
- 4% i3 Elective| # 72 41 & Management Science 3 1st 3
- 4% 2 Elective|#% F & Investment Planning and Analysis 3 st 3
- 4.3% 12 Elective| 7 % /£ 3 Business Communication 3 1st 3
- 4% 2 Elective| & ¥4+ ¢ § i Corporate Social Responsibility 3 2nd 3
- 4K3E 12 Elective| #7% & ¥ 22 % 3 Emerging Industries and Markets 3 2nd 3
— 43 13 Elective| & * -‘%ﬂ 4 7 Applied Multivariate Analysis 3 2nd 3
- 4% % Elective| 2 7% ¥ i ¢ 72 Global Business Operations Management 3 2nd 3
- 4% ¢ Elective| & ¥ ¥ i& » 17 Business Operations Analysis 3 2nd 3
- 4xi% i3 Elective| % 37 343 Seminar 0 1st 0
&% V8w 2320/ pr s
— 453 1 Elective| ¢ £ ¥ Internship 2 | 2nd 2 2 it ot 8 wie. or 320 hrs. on
site in industry
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To fulfill the graduation requirement, a minimum of 44 credits is required, including thesis (6 credits), required courses (20 credits), and elective courses (18 credits). Concerning
elective courses, in addition to courses listed above, students can take courses offered by other graduate programs in the College of Management (except EMBA programs). Courses
with the same course title taught in different languages or offered by different programs cannot be taken twice. Basic Chinese courses are non-credit courses.
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Prerequisite courses can be walved if already taken courses related to Accountlng, Economics and Statistics at the collegiate level.




